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radioshack. RETAIL & HOMEOFFICE @ WHY RADIOSHACK?

OUR CULTURE

We take pride in our corporate culture, which is built around helping our
employees reach their full potential. We encourage a Do It Together approach
that results in smart solutions to technology needs. And we promote a friendly

and interactive environment built on five core values:

WORK AS ATEAM PLAY FAIR
PLAY TO WIN SERVE OTHERS

DEMONSTRATE COMMITMENT
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Zdroj: Meaningful Brands, Zdroj: Talent Linkedin Zdroj: McKinsey & Company,
Havas Media Group, Blog, 2011 Forbes, 2013
2015
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Brand Identity Model

STRATEGIC BRAND ANALYSIS
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Ingredience

Pro¢ V éem je Kam
existuje? jedine¢na? ? sméruje?

Osobnost Prislib Esence

ZnaCkovy zazitek
v kontaktnich mistech
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Petr Hovorka

+420 602 271 011
petr.novorka@brandbakers.cz
cz.linkedin.com/in/petrhovorka




